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Nudges

V
“So, what’s a nudge ? A nudge is some small feature of the environment
that attracts our attention and alters our behavior.” — Richard H. Thaler

TR
=
Landill }&

L FREEG/0/CALORIES T

\ W4 ‘ i _ 5.5 CALORIES
reys. Ews. romans. 2 (|11 S—
BAREDNUPT <IERLET. | e

4.0 CALORIES

L e et

Topic
® The effects of “nudges” on our lives
Targets

Givelta Try!
® Writing about your own original nudge to solve problems
® Making a short presentation about your original nudge

Grammar for Communication
ORKHETE ORRETE @%0 HOETE

158

Nudges

.
BAEEE LT EMICETHEN, YRZVY
CLDBA RRPITST7DHARY ZRAE. £
ECEMICEDLE R ZERTEET,

Take a Moment to Think

- IR

1. Look at the photos of trash cans. How are they different

from the ones you usually see?

N ' | 'MSINGLE |
) , "

—

Qs #eRscE 2. Look at the stairs with numbers. What is their purpose ?

summer . winter 3. You are on the first floor of a department store, and want
to go to the third floor. Which do you take, the escalator,
elevator, or stairs? Why?

What's the Topic?

Nudges? What are nudges? Hint—Ilook at the elephants.
Mama elephant is giving baby elephant a little push.

. ‘ Richard H. Thaler (1945-)
PLEASE PICK ME :
Education: Ph.D. (1974) from the University
of Rochester

Position: Professor of Behavioral Science
and Economics at the University
of Chicago

Award: Nobel Prize (2017) for his work in behavioral economics

Publication: Coauthor with Cass Sunstein, Nudge: Improving
Decisions about Health, Wealth, and Happiness
(Yale University Press, 2008).

Quote: “If you want people to do something, make it easy.”

Does this quote make any sense to you?

BEE. 2BU VS, BULRARXGE.,
EEBEAVTOVICTORRATEET,

159
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ZBPY DTN ESEEETXLTOET.

= attract one’s
interest

.what’s more = in
addition

w

Richard H. Thaler

Cass R. Sunstein

Nudge
e

Improving Decisions
About Health, Wealth,
and Happiness

14. come to popular
attention = be
noticed by many
people

1. get one’s attention

A “nudge” is a gentle push a friend gives you to get your attention.
However, you can also be nudged by strangers for other purposes.
What's more, you may not even know what's happening.

I1

You are at a subway station in Stockholm, Sweden. You
get off the subway and look for a way to get to the street. You
find stairs of black and white keys—Ilike huge piano keys—
leading up to the exit. When you step on the keys, they make
piano-like sounds. You can take the escalator if you want,
but you’ll probably choose the musical stairs because it is so
much fun. At the same time, you v©v—i111 be exercising. The
experimental piano stairs resulted in a 66% increase in the
use of steps.

A “nudge” is a little change that leads you to do
something you may not have planned to do. Nudges came to
popular attention in 2008 when Richard H. Thaler and Cass
R. Sunstein published Nudge: Improving Decisions about
Health, Wealth, and Happiness. The basic idea is to design
an environment which makes it easy for people to do the right
thing, or at least to do what you want them to do. In many

countries, nudges have proved to be effective.

20

nudge [nid3] stranger [strémndzer] Stockholm [stakhoum] Sweden [swiidn]
experimental [ksperméntl]  Richard H. Thaler [ritford éitf Béilor] Cass R. Sunstein [kaés a7 sinstim]

AXABICHEET
SHMENZIFRZ
~U. ARIEREZ B
TET.

basic [béisik]  effective [iféktiv]

7. step on ~ | stepped on his foot.

10. at the same time She is smart, and at the same time, honest.
11. result in ~ His attempt resulted in failure.

19. at least At least one million people traveled abroad last year.
©-1 | will be waiting for you at one o’clock.

160

Richard H. Thaler

Cass R. Sunstein

The piano stairs

e i

(XD What was the result of the experimental piano stairs?

() What is a “nudge”?

(%) Richard H. Thaler and Cass R. Sunstein published the book to
a. help people do more exercise.
b. encourage the use of nudges.

c¢. give warnings on environmental problems.

l seoe

Suppose you are at the subway station in Stockholm. Which would you
choose, the piano-like stairs or the escalator? Why ?

n

FYI

L

FRHEFELE?
DFv—R - BAT7—SARETAVNDOREZET, 2017 EICTHRBZDDBFICRITZERBIC
ST/ —RVBEPBESELE LR, THRELE. EROSEFELERRD, AMI Y
FUHBBICEBNICIFTEULAWCEICEBLET, ABRDODLWOWZEDHZOI A TEHEWLT
LE-o7fD, EF'%"&EE?bWDéZ&@Kﬂ%tl%b\nfﬁﬁ)\%ﬁwf(bijf:@@“é%@"@@“o TEIRR
FRE, COLSBRAEO ULE, P TS —V ) EERBENSESHL, ZOEMERE
E5ETBRMETS,

161
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Lesson 9

12
Also in Sweden, there was an experiment to encourage
people to throw their trash away properly. A loudspeaker
and a sensor were placed inside an ordinary trash can. When

you dropped something into the can, it made a long falling

sound as if the bottom was deep underground. People loved
The world’s deepest trashean | it and because of the little nudge, the streets became much
cleaner.

The Indian city of Mumbai is known as “the honking
capital of the world.” Mumbai drivers are always honking.
They even honk at traffic lights. To encourage better

11. come up with ~ manners, police have come up with the “Honk More, Wait

- thinkof ~ More” system. The system resets the red signal every time
the sound of horns goes above 85 decibels: a little nudge to be
patient.

We can also find examples of nudges in schools. Many
schools in the U.S. use a nudge in their cafeterias to encourage
healthy choices. Research shows that if you put fruit in an

attractive bowl at the start of the line, more students make

the healthy choice: they choose fruit.

&/ avIc. TFOYURZ
vUBEERELTVET,

experiment [ikspérimont]

loudspeaker [laudspizkor]
honk [hank]
decibel [désibel]

properly [praporli]
underground [Andargraund]

Sensor [sénsor]

Mumbai [mUmbai] capital [keepatl] manner [m#&nor]

reset [ri:sét]  signal [signl]]  horn [hd:rn]

162

Q-1-212ARERE. Q-3(IHR
ZEUBNT. KUFENER

\ ;
NEWEBOET, bt ‘

Honk More, Wait More (Courtesy: Mumbai Police)

e i

(2D Why did people love the trash can?

(%) What happens when the sound of horns goes above 85 decibels?

(%) The nudges in this section
a. have not proved to be effective.
b. have a negative influence on society.

c¢. help improve people’s lives and their health.

Do you think any of the three nudges described in Section 2 would work
in Japan? Why or why not?

163
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e i

I3
Not all nudges promote healthy or socially beneficial

behavior. Some nudges are neither healthy nor beneficial.

Some online services offer free trial subscriptions, and
then automatically charge you when the trial period ends.

5. make a purchase The nudge of a free trial leads you to make involuntary s
=g purchases. It targets careless people. Canceling the

subscription can be a lot of trouble. You might have to contact

a call center at strange hours or argue with the sales staff. Careful! It may not really be free.

KBTI S YWIEIEE % You ?v-izll have been tricked by a nudge.

§§I CIEG 7 -7 7& Sometimes nudges lead us to do things that are not in 10
KRL. ¥—T v b3OE _ . : : :
CEBSUET. our best interests or even dangerous. An example is a part- - Nudging the driver to stay on the job
time taxi driver who has finished work for the day. She is too » |
) ) ) R . If you were the taxi driver, would
13. stay on the job tired to drive safely, but the taxi company wants her to stay 4 ) you stay on the job?
= keep working ) ) (&
on the job. They could simply order her to stay on. However, ‘ . “
Ameri dges rather than orders. They 15 1 7 : i . R
one American company uses nudges rather than orders ey » : 7 ’ , 4 TR L (,\‘E)EEEO He 4 D BBR R
16. close to ~ send the driver a notice that she is close to meeting a target Canceling the subscription can be a lot of trouble ... e, SBEHICDRITHENTEET,
= nearly ~ . . ) .
which will raise her salary. They also send the location of a
18. 0N one’s own nearby customer. The driver decides on her own to stay on
= by oneself

the job. She has been “nudged” to do something which is

neither healthy nor socially beneficial. 20 m

(2D What may happen to you when a free trial period ends?

(%) Why does the taxi company send the notice and the customer location to the driver?

) (*¥) This section tells us that nudges can be used to
a. raise money for people in need.

b. encourage people to avoid trouble.

c. help private companies make money.

socially [soufoli] beneficial [benififl] neither [ni:dor] nor [n5:7] online [anlain]  trial [traol] .
subscription [sobskripfon] automatically [>:tométikoli] involuntary [invdlonteri] purchase [pd:rtfos] Your Reaction
target [tairgot] careless [kéorlas] cancel [kénsl]  trick [trik]  salary [salori]

2. neither ~ nor ... | have no opinion; | am neither for nor against. Can you come up with other examples of nudges that are not beneficial

10. in one's best interest It is in your best interest to follow her advice. for you?

©-2 By the end of March, the snow will have gone away. N ’
XHRDGCY— 7 DIGEICK G L I=F ‘
e T S6IxE. BECRLUTOET, 165—— |
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15. on the basis of ~
% based on ~

reminder [rimaindor]

166

|4

Nudges are supposed to give people a gentle reminder
to do something they are already interested in doing or which
will be socially beneficial. But as we have seen, nudges are
powerful tools that can lead us to do things that may not be
in our best interest. It is best to be cautious.

Richard H. Thaler, the author of Nudge, proposes three
principles:

1. All nudging should be clear and never misleading.

2. It should be as easy as possible to reject a nudge.

3. There should be good reasons to believe that the
encouraged behavior will improve the welfare of
those who (aal-"se being nudged.

These are the keys to deciding whether a nudge is
proper or improper. Now, think about the nudges you have
just read about and evaluate them on the basis of Thaler’s
principles.

You are being nudged all day. Pay attention. Welcome
the good nudges. Don’t let yourself be fooled by the bad ones.

m e i

Are you making a better choice ?

Questions

(XD What are nudges supposed to do?
(Q-2] Why should we be cautious about nudges ?

(%) Review the example of free trial subscriptions in Section 3. It goes against

a. only principle 1.

27

Rejecting a nudge should be easy! avICEEELTWETD,

cautious [kd:fos] propose [propovz] misleading [misli:dig]  reject [ridzéki]
welfare [wélfeor]  proper [praper] improper [imprapar] evaluate [ivéljueit] basis [béisis]  fool [fu:l]

©-3 This problem is being solved.

BRDEREZEZ. GAEDE
&) I'Your Reaction] #. &t 2

b. only principle 3.
c. all three principles.

Evaluate the nudges you have just read about on the basis of Thaler’s
principles. Which ones follow his principles and which ones go against
them? Explain why. /

-
/

=

167
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 KBOEHCEEL D
a4 —2 3 FEH

eltaTry!

EXHBDE & ]_
£ E RN ATOBER - ma] """

|
ERENCEBLET, P It Up.
0 Review the text and fill in the blanks. Look & Listen

Good nudges Bad nudges Look at the photo and listen to the dialog.
*The piano stairs encourage you to ( ). | *Free trials automatically charges you P,
*The “deep” trash can encourages people to | when the trial period ends. AEOF—<ICHBELESAT
throw their trash away ( ). * Taxi companies send the driver notices O/ &#ExEd,
*The “Honk More, Wait More” system | to ( ) on the job.

encourages drivers to have better ( ).

*The fruit nudge encourages students to

make ( ) choices.

=

A nudge should be clear and not ( ), easy to ( ), and good for those being nudged. Trash cans at the University of California
TQ
1. The main purpose of this nudge is to get people to separate recyclables. ( )
Which of the following nudges would Professor Thaler accept? Which would he not 2. Jack thinks this nudge will probably not work. )
accept? Choose the number from the list and put it in an appropriate space. 3. Yumi shot the plastic bottle into the wrong trash can.

He would accept ... He would not accept ...

C )
T—YBEDNEY ZICDINT,
Y - E<EXZ AN El‘— / ’_
A== aViEEETWVET, A

N
AXDANBEDLICHBEEDRE

Think, Write & Talk

ZEHOSBWVERBLTWET,

/ - Topic A nudge to solve problems around you
—— o Think | Look around your school and find some problems that could be fixed if
1. Snacks and candies are placed near the cashier. You buy sweets you didn't plan to buy. people just changed their behavior a little bit.
2. A poster beside the elevator says, “48 seconds by stairs, or one minute and 33 seconds by e.g. messy lunchroom, crowding in the halls, talking in the library, forgetting
elevator.” Many people choose stairs. their belongings, parking bicycles in the wrong place, etc.

3. You want to cancel your subscription for an online magazine. You have to answer many

questions before you can cancel. Most people just give up. o Write | Create your own nudge to help solve the problem. Draw a picture if you
4. You receive a letter saying, “Nine out of ten people paid their tax on time. You did not need to. You may use the Internet to get some new ideas.
pay your tax on time.” Many more people will pay their taxes on time. \\"P/:o s ® Why did you choose the problem?
F—O—RZEFHNGHS, XY ® How would your nudge help change people’s behavior ?
G Complete the summary by filling in the blanks. JU—ZERLET.
e

Nudges are used to (1. ) an environment that makes it easier to do the right e Talk | Based on what you wrote, make a short presentation in small groups.

thing for ourselves and for society. However, not all nudges are (2. ). They can be

used to trick us. We must be careful not to be fooled. In principle, nudges should never be Functional Expressions  (See pp.212-213)

@3. ); they should be easy to (4. ); and they should improve the (5. ) of My nudge will be effective when ~ / As you can see in this picture, ~
the people being nudged. What I'm saying is ~ / As I have explained, ~ / In short, ~ / To sum up, ~
T ——
[ welfare / beneficial / design / reject / misleading ] ERATELEEONRA Y ML 5E
BEXREIHERERZATCNET,
168 169
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e A [ xwrmaOE L gEmE

Gramma f(; unication

BENEEBDESE. &K
X - BEDGY—0 LEH)

n>> RFHETH : will be V-ing LTS,

RRDB DR ITETHDOEF - HRBZRY, ETOEENRL BICTFEZRLLCD, TERRE
LTfEbN25ERHHZ, (@ ~LTWBE35))

1 At the same time, you will be exercising. (p.160)

2 [ will be waiting for you at Hachiko.

3 Will you be coming to our party tomorrow ?

1 Complete the conversations using the words in parentheses.

1. A: I missed the announcement. What did it say ?

B: This train a brief stop at Shin-Yokohama Station. ( make )
2. A: You seem to be quite busy recently. Do you have time to talk with your kids?
B: I wish I did. My kids by the time I get home tonight. ( sleep )

2 Tell your classmates what you will be doing in the near future.

e.g. 1 will be playing Beethoven's Moonlight Sonata at a piano competition next
month. It's the most difficult piece I've ever played.

B}) HKEKTETH : will have +iBE5

KROHZFETICFRINDITET - BR. BB, BEERI,

1 You will have been tricked by a nudge. (p.164)

2 [ will have written the paper by next Wednesday.

3 Next year, the Johnsons will have been in Japan for ten years.
4 When I get back, I will have visited Hawaii five times.

1 Complete the conversations using the words in parentheses.

1. A: How many times have you been to Indonesia ?

B: If T go there again next summer, I there ten times. (be)
2. A: Do you think I can buy a same-day ticket at the stadium ?
B: I'm afraid the tickets out by the time you get there. (sell)

2 Tell your classmates about something you will have finished doing.

e.g. I will have finished reading a series of comic books by Friday. This weekend,
P my friend and I are going to see the movie based on the series.
FERSEEZER LSS BNDERE
CASREEEZEEL TVET,

B>> BT 5 DETH : be being +iBEDE

(CT~EhTWBEZ3L))

1 The encouraged behavior will improve the welfare of those who are being
nudged. (p.166)

2 The problem was being discussed at that time.

3 The motor show is being held in Tokyo now.

P ETHOREEKS L

Taro walks every morning. / Taro is walking now. &9 5&, REFSEELRTEZ 'REN) BEDELT,
TIE T—RH BEDELTRATWSZED DD ET, ChIFRITEDRE TCHREIKTY, The problem is solved. Ti
MRS EWSTREREICH DT EZRL. The problem is being solved. TiE T(W&) BRENDDHZD1. DED.
FLEREREBICEELTWERWCEEZRULET,

1 Complete the conversations using the words in parentheses.

1. A: What happened with that problem ? Any updates?
B: The problem in the meeting now. ( discuss )

2. A: Look at this magazine. I've been looking for these sneakers, but they are sold
out everywhere.

B: Really? T've found that they online. (sell)
3. A: He got involved in the accident, right? How is he doing?
B: He in the hospital now. (take care of)

2 We are having a school festival today and various events are going on. Look at
the photos and talk about what you would like to try with your classmates.

20 floor

(play / performed )

1%t floor m
N 't »

( sandv;riches / sold ) ( brass band concert / held ) ( en-nichi stalls* / held )

*stall [RH&
e.g. A: I'm starving! Is there any place where we can get a snack?
B: Sandwiches are being sold on the first floor. Let’s go take a look!
A: Good idea!
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The Decoy Effect

Have you ever wondered why fast-food chains offer so many choices? All
you want is a hamburger, but there are a dozen to choose from. Something is
going on here, but you don't know what it is. It could be the “decoy effect.”

The term “decoy effect” describes what happens to the way you make
decisions about what to buy when there are more than two choices. With only s
two choices, you will probably make a decision based on which looks better.
But when you are offered a third choice priced between the original two (a
“decoy”), you are likely to take longer and finally choose the more expensive one.

Here is how that works. You are at a movie theater, and you want
popcorn. The theater offers you two choices: a small bucket for $3 or a large 10

one for $7.
L

HMEAEE, 1o E1—. M
RERE SEIERIATD
THFAMERNET,

Small Large

&

Most people choose the small bucket.
But suppose that there are three choices: a small bucket for $3, a large
one for $7, and a medium one (the decoy) for $6.50.

Large

172

20

25

Now, most people will choose the large bucket. They figure they get a lot
more popcorn for only 50 cents. The large bucket looks like the best deal.

The decoy effect is an example of a “nudge”—a little change that steers
you toward a certain choice. The decoy popcorn bucket “nudges” you to buy
more popcorn—and spend more money.

The decoy effect does not violate your free will, because it doesn’t make
you buy the bigger size. However, because of this nudge, the theater will sell
more popcorn and make more money.

What makes the decoy effect so powerful is that you think that you are
choosing independently and making a wise decision. You are influenced
without even realizing it.

You believe that you make all of your own decisions freely. In reality,
however, you are often being influenced by factors like the decoy effect which
you are unaware of.

s
Aﬁgmm;

v

v4'

BRDEZACHNCILEZRERLIZY. T-FICDNT
BENEBMELVTLIEFEHZABLTNET.

A ctivity
Pick up a menu from a fast-food chain (or copy one from the Internet) and
analyze it with one or two classmates. Look for decoys and other nudges, such

as the names of the products, where they are placed in the menu, and the size
and attractiveness of the photos.

15. figure (that) ~ ~ELfEG20 5 17. steer ~ toward... ~%--~LEL /7 20. free will H
HE&E 26.1in reality BFEI21X 28. be unaware of ~ ~IZKIPLWT

New Words p. 210 @
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Josh Checks Out Meiji Jingu

| >33 Before You Watch

[ ISights & Sounds. (%, AROBH (CBET 355\ BE £

You will watch a short video about Josh Grisdale’s
short trip to Meiji Jingu. Did he find the shrine
accessible for visitors with disabilities? What aspect of the shrine impressed him
the most?

| >>3 Words & Phrases

Check the meaning of the following words and phrases.

(RFIEHTHE
[]surrounded by a forest []the 100-year anniversary []the founding of the shrine
[[] more accessible for those with special needs []add slopes and paths
[]the approach to the shrine []gravel path []smooth paths []donated by people
[ Forest Terrace [Irestone’slegs [Jwashroom []make offerings
[Jarrive at one’s destination []the main shrine complex [Jmanual wheelchair
[Jramp [1blend in with the atmosphere []courtyard []awe-inspiring sight
[l offer a prayer []vehicle [I]paved pathway [Iprecinct

Check Your Understanding
Complete the information based on the video.

1. Meiji Jingu added ( wide, gravel, smooth ) paths and slopes to make the area
more accessible.

2. The trees in the forest were ( planted, donated, taken care of ) by people all over
Japan.

3. There's a wheelchair-accessible ( washroom, theater, parking space ) inside the
Forest Terrace.

4. Manual wheelchair users are recommended to take the ( right-hand side, middle,
left-hand side ) path to the main shrine complex.

5. The ( gate, ramp, stairway ) that leads into the haiden blends in with the
atomosphere.

| _>>4 After You Watch

Think about tourist attractions or shopping malls in your town. Are they
accessible for visitors with disabilities? Is there anything we can do to help make

them more accessible ?

5 |Lesson 3. 4, 7. 8D ADFRICERBENTVET, '

£ 4 E® Sound Studiol T, EFCHERYDIY
CIRBBEEEZB/EL TOET., (IZTOEE BE- Bk
2XDREYIY 3BBELE YA 44 br—2a )

- g)lund Studi
- L

Read it. ZHRIFEE T E, read OFEKRD [d] &, it OFEHEO [ odgsL, [ridit] 0 &3
CREENET. 0L LBGE GO LITUE T,
O EENMRETWREIBIC-DIY—V %D, XEFEEBHRLTHEL LS,

(1) Rome was not built in a day.

(2) Where there's a will, there's a way.

( BEOBE l

TEECWKYFETH AR EENEY, BRZAC—NTHTHACHETIHLTT, ©
t 213, last chance [lés(t)tféens], next day [néks(t)dérl, left turn [léf(t)torn] 0 & 9 72+
FHHI BT BT TAREOKRBOTEL LI LIEBIEL X5
O RENRETWSFEZOTHA X2FZEFHLTHELELS,
(1) It’s just one of those things.
(2) The road is finally finished now.

t EORHE }

Why don't you join us? #%H L TAZLx I, 2DLE, #HfET 5 don't [dount] t you [ju:]
», [dountfiz] @& IR BFENLIEHHY &3 [t + [jul = [ud okdic, BETIHOE
BTHEOWENEDL LT (FOFL) EFVET,

O REDERETVWR EZBIC~DVY—7 %D, ROX%ZEBHRLTHEL &S,
(1) Always put your best foot forward.
(2) Never put off till tomorrow what you can do today.

i SR |

DT, 45 2 3 CHY BT SVA ICBITAET T, SOMEMLEIERLLY L, Fal il i
(1) Phea is a thirteen-year-old girl living in a village in Cambodia. Every morning
she goes to the river and into the forest to get fish and fruit, which she sells in
town.
(2)Kids gathered around, and a volunteer read them a picture book, The Giant
Turnip. It is a story about an old couple who grow a turnip so big that they need

their granddaughter, a dog, a cat, and a mouse to pull it out of the ground.
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Optional Lesson

The Sustainability of
Happiness

The United Nations Conference on Sustainable Development (Rio+20) was held in
Rio de Janeiro in 2012. Leaders from 192 states met to plan the future. The focus was
on creating a sustainable environment and leading the world out of poverty.

One of the participants was José “Pepe” Mujica, president of Uruguay. Mujica,
known as “the world’s poorest president” because of his simple life style, had a message s
that surprised many of the participants: Don’t forget human happiness.

0223AD0 R
N o

196

20

Presidents and dignitaries at Rio+20, June 20, 2012

We've been talking all afternoon about sustainable

development, about how to get the masses out of poverty.

But what are we thinking? Do we want to follow the model |

of development and consumption of the rich countries? I ask

you now: What would happen to this planet if Indians would

have the same proportion of cars per household as Germans?

How much oxygen would we have left to breathe ?

Does our planet have enough resources so that seven or
eight billion people can have the same level of consumption
and waste that we have today in rich countries? This level of
consumption is harming our planet.

Will that ever be possible ?

We must start a different type of discussion. We are the
ones who have created this civilization in which the market
economy and competition have produced great material
progress. The market economy has given us globalization,
which means being aware of the whole planet.

But are we in control of globalization or is globalization
in control of us? We talk about “being all together.” How is
that possible in an economy based on ruthless competition?

How far does our “being all together” go?

(p.196)

g

I

conference
[kanfarans]

. Rio+20

[rizou plis twénti]

. Rio de Janeiro

[rizouderzenérou]

. poverty [pavorti]
. participant

[partisipant]

. José “Pepe” Mujica

[xosé pépe muxikal
- LA (FARDILT
TAKGR [RR] Bt
DEFF)

. Uruguay [juaragwai]

™

o)

consumption
[konsAmpJfon]

. resource [rizso:rs]

13. discussion

[diskAfon]

15. competition

[kampatifon]

16. globalization

[gloubalazéifon]

17. be aware of ~

= recognize ~

18. be in control of ~

= control ~

20. ruthless [ru:0los]
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